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Although personal value orientation has received the attention of scholars to explain and predict various con-
sumer behaviors, prior research within the hospitality and tourism context has proposed the mismatched fun-
damental concept and operationalization of personal values and/or has adapted partial aspects of the personal
value construct, such as pro-environmental behaviors. Based on the fundamental principles of personal value
orientation, this study systematically reviewed studies that focused on personal value orientation by in-
vestigating their research context, definitions, theoretical background and measurements, roles and main results.

The systematic literature review was conducted with articles published in top-tier hospitality and tourism
journals between 2000 and 2018 by identifying research gaps and providing a direction for future research on
personal value orientation in those fields.

1. Introduction

A primary goal of research on consumer behavior has been to ex-
plore a way to predict target consumers’ attitudes and behaviors as well
as their perceptions and emotional responses using a wide range of
perspectives from personal to cultural and situational constructs
(Zeugner-Roth et al., 2015). However, several studies have shown that
because the constructs are easily influenced by target consumers’ social
backgrounds and/or a research context, using only demographic and
cultural variables to explain consumer behavior has limitations. Fur-
thermore, the existing literature on consumer behavior has considered
personal variables or value orientation as the fundamental factor in-
fluencing consumer decision-making (Hartman et al., 2006). According
to previous research, personal values and value orientation are inter-
changeable based on the notion that value orientation consists of ad-
jacent personal values that are universally discriminated (Nordlund and
Garvill, 2002; McCarty and Shrum, 1994; Stern et al., 1993). Personal
values are defined as a belief about final desirable states guiding the
evaluation or selection of behaviors based on order of importance
(Schwartz and Bilsky, 1987). Also, personal values influence an in-
dividual’s trans-situational objectives, which serve as a guiding prin-
ciple (Schwartz, 1992). Hence, personal values are more stable than
other types of personal variables (e.g., attitudes) because they occupy a
central position in the consumer’s cognitive system (Kamakura and
Mazzon, 1991). In the hospitality and tourism fields, the personal value
construct has been employed to explain customers’ selection of an
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organic menu (Shin et al., 2018), support for a mega-event among at-
tendees (C.K. Lee et al., 2014), travelers’ choices for sustainable hos-
pitality enterprises (Choi et al., 2015; Sirakaya-Turk et al., 2014), and
environmentally responsible behaviors toward a hospitality organiza-
tion and/or destination (Jang et al., 2017; Jun et al., 2014; Rahman and
Reynolds, 2016). Previous studies have also investigated the influence
of personal values on hospitality employees and enterprises (Cheng
et al., 2013; Jung et al., 2010; Lynch, 2005). Subsequently, the personal
value construct has been used to explain the decision-making process of
a wide range of stakeholders (i.e., consumers, tourists, employees and
enterprises) by hospitality and tourism scholars.

Applying the personal value concept to the hospitality and tourism
arenas, personal value literature has been conceptually developed, and
several empirical studies have been conducted since 2000. However,
there is a need for a systematic literature review of personal values in
hospitality and tourism literature at this stage. This is because each of
the studies has been based on a mismatched fundamental concept of
personal values and/or has adapted partial aspects of the personal value
construct for their research contexts. This inconsistent approach leads
to a misunderstanding of the concept, operationalization and/or role of
personal values in the decision-making process. For example, based on
Stern’s (2000) personal value theory, Choi et al. (2015) mention only
the biospheric value dimension of personal values as a determinant of
beliefs, norms, attitudes and behavior, although the theory con-
ceptualizes dimensions of personal values as altruistic, egoistic and
biospheric. Choi et al. (2015) conclude that consumers with personal
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values focusing on the natural environment have a high level of en-
vironmental beliefs without consideration of other aspects of personal
values, such as altruistic and egoistic. On the other hand, Jang et al.
(2017) propose environmental values based on altruistic values of the
Schwartz’s (1977) personal value theory instead of conceptualizing the
personal value construct as altruistic or biospheric. In addition, Jang
et al. (2017) measure the environmental values construct with the New
Ecological Paradigm (NEP) that has been used to measure environ-
mental beliefs and not personal values (Dunlap et al., 2000). Most of the
previous studies in the hospitality and tourism fields have not con-
ducted a comprehensive review of the personal value literature to for-
mulate a research hypothesis and model, and to measure every aspect of
personal values. As a result, each study may be more likely to lead to
partial understanding of the fundamental concept and dimensionality of
the personal value construct because of researchers’ selection and ad-
dressing of different empirical findings due to inconsistent oper-
ationalization and measures.

Responding to the growing awareness of personal values and con-
cerns of the literature in the hospitality and tourism fields, this study
makes a systematic investigation and synthesis of the literature on
personal values with an emphasis on how the personal value construct
has been employed in the hospitality and tourism fields and what
should be considered for future research in these fields. The research
context, role and dimension of the personal value construct in previous
studies and main findings are also investigated. Based on the systematic
literature review, this study indicates why prior research has reported
different empirical findings in the context of hospitality and tourism,
and then provides some theoretical implications for future research in
these fields.

The importance of this study is twofold. First, this study clarifies the
contribution of the personal value construct to the hospitality and
tourism fields. More specifically, this study categorizes the fundamental
concepts of the personal value construct and how they have been de-
veloped by personal value scholars (i.e., Kluckhohn, Rokeach, Lessig,
Schwartz, Stern, etc.). Based on the concepts outlined in these scholars’
studies, this study identifies how each hospitality and tourism study
relies on a particular theoretical background to conceptualize the per-
sonal value construct and empirically investigate its impact on beha-
vioral intention and actual behavior toward a destination or hospitality
enterprise. Second, this study advances previous studies that focused on
the impact of personal values on pro-environmental behaviors among
stakeholders (e.g., employees and consumers). Although the personal
value construct has been well-documented as a core driver of pro-social
and pro-environmental behaviors, it has also been employed as a sig-
nificant antecedent of various behaviors in other fields (e.g., political
behavior). Thus, this study provides scholars in the hospitality and
tourism fields with a potential opportunity and guidelines to clearly
understand the potential impact of the personal value construct on
several types of behaviors among stakeholders in various research
contexts. By conducting a systematic literature review of the personal
value construct in the hospitality and tourism fields, this study suggests
the best way of explaining stakeholders’ behaviors from a personal
value perspective. Fig. 1 illustrates the aims of this study as well as the
trends and limitations of the hospitality and tourism literature on per-
sonal values.

2. Theoretical foundation
2.1. Definition and fundamental concept of personal values

Personal values have been defined by several scholars in the fields of
social psychology and consumer behavior. The most influential defini-
tion of values is “a conception, explicit or implicit, distinctive of an
individual or characteristic of a group, of the desirable, which influ-
ences the selection from available modes, means, and ends of action”
(Kluckhohn, 1951, p. 395). Hence, values play a role as criteria and/or
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standards, and offer social justification for behaviors and selections,
which distinguish them from personal attributes such as interests or
traits. Rokeach (1968) also considered values as standards or criteria
for guiding an individual’s action, and for developing and maintaining
the individual’s attitudes toward relevant situations and objects. How-
ever, Rokeach (1973) later defined values as “enduring beliefs that a
specific mode of conduct or end-state of existence is personally or so-
cially preferable to an opposite, or converse, mode of conduct, or end-
state of existence” (p. 5). Lessig (1975) referred to values as a closely
held, abstract belief which is centrally located in an individual’s belief
system. Later, Schwartz (1992, p. 4) extended the value definition of
Rokeach (1973) by describing values as “concepts or beliefs [that]
pertain to desirable end-states or behaviors, transcend specific situa-
tions, guide selection or evaluation of behavior and events, ordered by
relative importance.” More recently, Roccas et al. (2002) not only
considered values to be inherently desirable, but also conceptualized
them as cognitive representations of desirable, abstract goals, which
ultimately motivate an individual’s actions. Conceptually, personal
values differ from motives and needs since personal values are in-
herently desirable and cognitively represented. More specifically, while
motives address particular aims and/or desires, personal values are
based on an even broader and much more general set of desires and/or
aims (Oreg and Nov, 2008). Roccas et al. (2002) also argued that values
might be cognitively represented in ways enabling individuals to
communicate about them. Previous literature has argued that values of
an individual convey what is important to the individual (Watkins and
Gnoth, 2011a). The individual may hold several values (e.g., honesty,
caring for others or a sense of accomplishment) with varying levels of
significance. For example, one person may consider a particular value
to be important, but another person may consider the value to be un-
important or less important even if both people are in the same orga-
nization or family. Thus, values may be deeply individualistic and
personal (Schwartz, 1992). The above definitions by scholars agree on
personal values’ key features as follows: (1) an individual’s values re-
flect a belief on a particular end-state’s desirability; (2) an individual’s
values transcend a particular situation since they are generally abstract;
and (3) an individual’s values are ordered in a value priorities’ system
(e.g., choices based on values an individual considers to be most im-
portant to act on when different values are activated in a particular
circumstance). The shared key features of personal values by scholars
illustrate several reasons why the personal value construct is important
to the fields of social psychology and consumer behavior research. First,
the personal value construct is theoretically conceptualized and has
empirically validated that personal values play significant roles in ex-
plaining particular behaviors as well as beliefs and driving various
variables, including individuals’ attitudes and behavioral intentions.
Second, the total number of personal values an individual considers to
be important tends to be relatively small so that personal values serve
as an economically efficient instrument for depicting and examining
differences and similarities between persons and cultures.

2.2. The dimensions and measures of personal values

Based on the above definitions and characteristics, several studies
developed and tested dimensions and instruments to measure personal
values. For example, Rokeach (1973) developed Rokeach’s Value
Survey (RVS), which value-related studies have often employed
(Mehmetoglu et al., 2010). The RVS is made up of two sets of personal
values: 18 terminal values (i.e., ideal end-state existence) and 18 in-
strumental values (i.e., ideal modes of behavior). The terminal values
include conditions (e.g., happiness, equality and a sense of accom-
plishment) referring to an individual’s desired end-state of existence.
The instrumental values embrace several attributes (e.g., politeness,
broadmindedness and ambitiousness) relating to modes of conduct.
According to the RVS, respondents are asked to rank each set’s values in
order of importance to their lives and explain how the values guide
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their principles.

Kahle (1983) recognized the RVS’s drawbacks and developed a
simplified value measure known as a List of Values (LOV). The LOV is
made up of nine terminal values based on the 18 terminal values of the
RVS, Maslow’s hierarchy of needs and other treatments of studies on
personal values. The nine values are: (1) warm relationships with
others; (2) self-respect; (3) a sense of accomplishment; (4) fun and
enjoyment in life; (5) self-fulfillment; (6) being well-respected; (7) se-
curity; (8) a sense of belonging; and (9) excitement. Since the LOV
provides some advantages, being easier to administer and complete, it
has been employed by research on personal values, in particular by
studies conducted by non-psychologists (Mehmetoglu et al., 2010).

Mitchell (1983) developed Values and Lifestyles (VALS) based on
the theoretical ideas of Maslow (1943) and Riesman (1950). The VALS
has been used for segmentation objectives in a variety of areas of study
(Sharpley, 1999). Based on consumers’ responses to a set of demo-
graphic and attitudinal items, the VALS classified consumers into nine
lifestyle groups: (1) survivors; (2) sustainers; (3) belongers; (4) emu-
lators; (5) achievers; (6) I-am-me; (7) experiential; (8) societally con-
scious; and (9) integrated. After classifying the groups, the VALS re-
clusters the lifestyle groups into three categories: (1) need-driven (e.g.,
an individual’s behavior is more driven by a need than by a value or
attitude); (2) outer-directed (e.g., an individual’s behavior is affected by
a social factor); and (3) inner-directed (e.g., an individual’s behavior is
based on a personal need) (Mitchell, 1983). However, the VALS heavily
relies on demographic data while the LOV yields psychographic data
allowing scholars to separately get demographic predictions (Kahle and
Kennedy, 1989; Kahle et al., 1986). Therefore, LOV has been considered
a better predictor of a consumer’s behaviors than the VALS (Novak and
MacEvoy, 1990).

Ekinci and Chen (2001) modified the LOV scale and conducted re-
search segmenting British tourists who visited Turkey into two cate-
gories: (1) agenda achievers and (2) relationship seekers. The agenda
achievers tended to seek value through achievement, while the re-
lationship seekers tended to believe that a warm relationship with
others was important. Based on a set of trip and demographic char-
acteristics, the study compared the two segments and found that agenda
achievers were significantly different from relationship seekers in terms
of certain features. For instance, the agenda achievers perceived less
satisfaction and service quality than did the relationship seekers.

Schwartz (1992) developed a more sophisticated approach to un-
derstanding complex value structures and has identified 10 motiva-
tionally distinct dimensions of value orientation. Schwartz’s personal
value structure consists of four higher-order value structures forming
two bipolar aspects: self-transcendence (combining universalism and
benevolence) vs. self-enhancement (combining power and achieve-
ment); and openness to change (combining stimulation and self-direc-
tion) vs. conservation (combining security, conformity and tradition).
Hedonism shares some components of both self-enhancement and
openness to change. The two bipolar dimensions are the foundation of
Schwartz’s value system. On the SVS (Schwartz’s Value Survey), each
respondent is asked to rate the importance of 57 value items. Scores on
the 10 value dimensions are then separately calculated by averaging the
scores of each item belonging to each value. The SVS has been validated
by prior studies, showing that the SVS’s 10 measured values embrace all
fundamental values of respondents across and within cultures, and that
the SVS provides the circular structure and distinctiveness of the 10
value types (Schwartz, 1977, 1992; Schwartz and Bilsky, 1987).

Stern and Dietz (1994) extended Schwartz’s (1977) personal value
structure focusing more on the attitudes of concern about environ-
mental issues within an individual’s general set of values. The funda-
mental concept is based on the relative importance that individuals
place on themselves (egoistic), other people (social-altruistic), or plants
and animals (biospheric). For example, egoistic values lead individuals
to care for and/or do something to maximize benefits and reduce losses,
whereas social-altruistic values lead individuals to care for and/or do
something for the welfare of society, and biospheric values lead in-
dividuals to care for and/or do something for the environment’s and
biosphere’s welfare. Prior research in the consumer behavior and en-
vironmental psychology fields has supported the three-factor structure
of the personal value system developed by Stern and Dietz (1994)
(Schultz, 2000, 2001). Table 1 demonstrates measures as well as the
fundamental concepts and dimensions of personal values by scholars.

Previous research has used various theoretical backgrounds and
measures for differentiating between each dimension of the personal
value construct and for predicting behavioral intention and actual be-
havior within the hospitality and tourism contexts. This approach is
common across all areas of the research community; however, the im-
pact of personal values on beliefs, attitudes, intentions and behaviors
may be different depending on the dimensionality, operationalization



International Journal of Hospitality Management 89 (2020) 102572

‘srewrtue pue sjuepd 1o ‘ordoad
I930 ‘saAfesuray) uo adeld A3} Jey) Jueyroduur
9ATIE[21 9] dJRI 0] payse aIe sjuapuodsay

‘anfea yoes 03 Surduofaq WAl Yoea

U0 s3102s 3y} 3urderaae Aq pajemored Aperedas
91 SUOISUSWIP 9N[BA Ud) 3} UO S2I00S ‘UIY],
*SUId)T dNTeA /G Jo adueltoduwr 9 9)er 0 payse

ST Juapuodsar Yaes :(SAS) A9AING SNJBA S,ZIIBMIDS

SO[AIS9J1] JUSIBYIP 0} sanfeA [euosiad dje[ax
JeY) SWal GE SAPN[IU (STYA) SI[AISAJIT pue sanfes

*9J11 A[rep 119y} uo ddusdnpyur
pue 2ouerodwr )T JO SULIS) UT SAN[RA Y} JO DB
91e1 0] payse a1k syuspuodsay :(AQT) SIN[BA JO ISIT

sodund 113
9pINg sanjea 9yl Moy pue saAl] 112y} 03 ddueltodur
JO I9pIO UI SANJRA §,39S YIBS YURI 0) PIYse
a1e syuapuodsay :(SAY) £9AING an[eA s,yoeayoy
941199103 10 sdrysuone[a1 uewny g
suonounsip Aejd/yiom 10 Aem S[PpIN +
J19s pue ueu jo sydeduo) ¢
S JO 9INIBU [eII[IAD 10 UONBIUSLIO dWN) 1sed T
amjeu ym Auourrey 1o priom Jurds |
:so[durexyg

ERCHENY
(SI9YI0 10] UI2DU0D $9zIseydula JONIISU0d anfeA dISMIe
-[e100S YL, JUSWUOIIAUS pue 319ydsoIq 9y} U0 $ISNI0J
JONIISUOD IN[eA JLPYASOIq I ], SSWOIINO [eNPIAIPUL
BurZIuIxew Uo $ISND0J 1ONISUOD INJRA d1ISI039 YT,
(uonipen pue AJTULIOJU0d
‘A)1md9s SUTUIqUOD) UONBAIISUOD “SA (UONIIIIIP
-J[9s pue uonemuns Suruiquiod) agueyd o) ssauuado g
(QuawaARIYdR pue
Jomod 3uruIquIOd) JUSWSDURYUD-J3S "SA (IIUS[0AIUI]
pUB WSI[eSIOATUN SUIUIQUIOD) 9DUSIPUIISURL-J[AS T
:s10adse
Iejodiq om) SUIULIOJ S2INJONIS dNJRA I9PIO 1YSIY N0
(paau euosiad e uo
PIseq SI 101ABY3q S,JeNpIAIPUL UR “§°9) Pa1daIIp Iouu] g
(10308] [e100S B Aq pajdaye
SI I01ARY9q S,[ENPIAIPUI U “*§'9) PjdaIIp 12INQ T
(9pmIme 10 an[eA e Aq UBY) PIdU e Aq USALIP
910Ul ST I0IARYD(Q SJENPIAIPUI UR §°9) USALIP PIaN [
JUBWRIXY 6
3ur8uofaq jo asuas g
Amdag £
pa12adsar [jom 3ureg 9
JURWIYNY-JPS S
9J1] ur Juswfofus pue unyg 4
JuowysIjduwodde Jo asuas g
10adsa1-J]9S T
s19YI0 Yim sdrysuoperas wepy
19Npuod Jo sapowr 0} Juneal ‘(uo os
pue ‘ssausnoniqure ‘sssupapurwpeoiq ‘ssauajijod “3-9)
S9INQLNIE [RIIAIS 9ORIQUID SINRA [RIUSWNLSUL YL, T
*9DUDISIXd JO JBIS-PUD PAIISIP S JeNPIAIPUL
ue unodyyal (uo os pue ‘Ajenbs ‘ssourddey
€8'9) SUONIPUOD SPN[OUL SON[BA [RUIULID) 9Y], T

sdIysuone[aI uewWNY Jo INJeU YL, §
A)1ATIOR URWINY JO 9INBU Y], §
aIMmeu uBWNY JO dIMeU Y], €
aoeds pue swm Jo aIjeu YL, ¢
aImeu pue A)1[eaI JO 2IMIBU YT, T

JOoTARRq —NuﬁmeEOHw\wEQ.Ohn— PUB Sonsst
[BIUSUILOIIAUD PIEMO] SOPNITHIE 199JJe 1B}
SUOISULWIIP UOTIRJUSLIO SN[BA JOUNSIP 3],

spaau [ed180[01q
pue ‘sjuswaimbai [euondeISIUL [B10S
‘[ENPIAIPUI UO SPUBWISP [RUONNINSUI [RID0S

(0S61) uewsary
PUE (£461) MO[SEIAl JO SBIPT [BIN2I03Y L,

sanfea Teuosiad uo sarpnis

JO sjuounNean) 1910 pue ‘SpPasu Jo AYdIeIaly
S, MO[SBIAl ‘(££6T) UoraX0Y JO sanfea
[eUIULId) §T UO PIseq SON[eA [RUIWLIA) 6

(101aBY3q JO Sapow [eapl
9°T) SONJeRA [RIUSWINISUI G PUR (DUSIXD
91B)S-pud [BIPI “9°T) SAN[RA [RUTWLID) §T

‘o83 0] SUONIN[OS DATIRUIDI[E DIY)
pue ‘A19100s 1943 £q paajos aq 01 swd[qoid
Jo sad£) dISeq 9ATJ pUNOIR ULIOJ SINTEA

B3PI 10 d1do) urerrad e 3urpredar sapnimie d>ywads
a1ow ® y3noiyy Apdaarpur Joiaeyaq 3urndsjje
JA1[9q pue apninje SuruLIoj 10j UOTIBPUNOJ [BISUSD),,

oueytodwr aAne[a1 Aq paIapIo ‘SJUIAD

PUE IOIABYIQ JO UOIBNEAD 1O UOLDIAS apns
‘suonenyis dYyads puadsueI) ‘sIolaeyaq 10 S9Jels
-pus a[qexisap 03 urerad [1ey] sjo1[aq Jo sydedouo),,

Juawdas 9[4S
[82130]029 91 AJIUSPI O} SIB[OYDS 0] UOTIBIUSLIO
Ia1e3]d & 9A13 jeY) sajqerrea dryderdoydLsd,,

JUSWIUOIIAUD §,3U0 0] uoneldepe
9]BII[IO8) 0} UOHOUNJ Jet) uonTudod [eos jo 2dLl v,

(OUDISIXD JO JB]S-PUI IO JONPUOD
Jo apou 3s19AU0D 10 3)1soddo ue 0) sqerajaid
Aq[e120s 10 ATeuosiad ST 9JUSISTXd JO J)BIS-PUS 10
1oNpuod Jo apour dY1dads e Jey Joreq JuLmpuL uy,,

(S1UBWd[? 19311

pue ‘9AndHe ‘@ANIUS0d “3°T) ssedo1d aAnen[eAd
o) Jo syudWId[R d[qeysmunsip A[eonifeue

Qa1 Jo Aefdiajul [euoridesuRI) 9y} WOy SUNNSaI
‘sordiourid paurened Ap@iruygsp nq xapduro),,

(b661) 21317 pue UINS

(2661) Z11BMYDS

(€861) TPYMIN

(€861) a1yex

(€£61) ydea oy

(196T) Yooqpons
pue ugoyppy

SOINSEIN

SUOTSUSWII(

s)daouod drseg

uonuyRq

s10yINY

M. Kim

*s1e[oYdS £q sanye [euosidd jo sydeduo) [ejusurepung
1 9IqeL



M. Kim

and measure of the personal value construct because each dimension of
personal values is not independent, but interrelated, and personal va-
lues have been measured by various items developed by personal value
scholars based on the different basic concepts (Ekinci and Chen, 2001;
Kahle, 1983; Mitchell, 1983; Rokeach, 1973; Schwartz, 1977; Stern and
Dietz, 1994) (see Table 1). This aspect may become a critical issue for
understanding the role of personal values in the hospitality and tourism
contexts.

3. Methodology

3.1. The approach to a systematic literature review of the personal value
construct

A systematic quantitative approach was employed for mapping and
reviewing prior research on personal values in the hospitality and
tourism fields. This approach focuses on a systematic procedure of
searching, extracting and synthesizing extant literature on an articu-
lated and justified topic (Yang et al., 2017). This study suggests a re-
porting flowchart to enhance the quality of a systematic literature re-
view and the traceability of the procedure. The flowchart illustrates
how the number of extant studies on personal values in the hospitality
and tourism fields is included and excluded at particular steps in the
literature search. In addition, it is a feasible approach for mapping the
boundary of knowledge through counts and charts of conclusions that
have already been drawn, and therefore casts light on what has yet to
be learned (Pickering et al., 2015; Yang et al., 2017). By being able to
synthesize a wide range of interdisciplinary research in different con-
texts employing a variety of research settings, it is also a comprehensive
approach (Pickering and Byrne, 2014). Therefore, this study considers a
systematic, quantitative approach to be an appropriate tool with which
to map the landscape of previous studies on personal values and their
impact, using multidisciplinary literature from the areas of hospitality
and tourism.

3.2. The systematic review procedure

To achieve the aim, this study developed a review protocol con-
taining information of search terms, databases and screening criteria. In
order to capture prior studies that examined the role of personal value,
“personal value” and “value orientation” were employed as the search
keywords. The extant literature has suggested that personal values can
be identified with independent basic values and be based on a structure
of dynamic relationships among the values, which is known as value
orientation (Schwartz, 2012). The most recognized and prestigious
academic journals in the hospitality and tourism arena (i.e., the “In-
ternational Journal of Hospitality Management,” “International Journal of
Contemporary Hospitality Management,” “Cornell Hospitality Quarterly,”
“Journal of Hospitality and Tourism Research,” “Journal of Travel Re-
search,” “Tourism Management,” “Annals of Tourism Research” and
“Current Issues in Tourism”) were selected to obtain a list of empirical
articles in the period of 2000 —2018. To enhance the overall quality of
the literature review, only top-tier journals were considered based on
the impact factors of each journal and the Scimago Journal & Country
Rank (i.e., International Journal of Hospitality Management = 4.465,
International Journal of Contemporary Hospitality Management = 3.957,
Cornell Hospitality Quarterly = 2.492, Journal of Hospitality and Tourism
Research = 2.849, Journal of Travel Research = 5.338, Tourism Man-
agement = 6.012, Annals of Tourism Research = 5.495 and Current Issues
in Tourism = 3.395). Citation frequency determines each journal’s
impact factors, and top-tier journals receive high impact factors by
publishing and containing articles that are frequently and generally
cited by scholars, students and practitioners in each scientific field in
terms of advanced methods and unique topics (Saha et al., 2003). In
addition, published articles in top-tier journals have been considered
the source of the most notable scientific findings in the particular areas
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(i.e., hospitality and tourism fields in this study) (Saha et al., 2003).
Therefore, the role of articles published in the top-tier journals is cri-
tically important as they are leading the research trends in academia.
Empirical studies in other fields (i.e., psychology, marketing, politics
and sociology) were not included. However, all the hospitality and
tourism fields (i.e., consumer behavior and organizational behavior,
hotels and restaurants, and quantitative and qualitative approaches)
were included for the data-collection process. The list of empirical ar-
ticles should meet the specified condition focusing only on “personal”
values (e.g., “perceived” value, which was excluded: “the consumer’s
overall assessment of the utility of a product based on perceptions of
what is received and what is given, Zeithaml, 1988, p. 14). To sort out
the empirical articles in the databases, the condition, titles, abstracts,
keywords and bodies of each article were considered.

As of October 2018, a search of hospitality and tourism journals led
to 843 records exported to Microsoft Excel for data collection.
Subsequently, 797 references (i.e., conceptual articles focusing on
perceived values or mentioning personal values just as a limitation of
the study) which did not meet the specified condition were removed,
and thus 37 empirical articles dealing with personal value and/or value
orientation were identified during the period of 2000—2018. This
study referred to Yang et al. (2017) work to develop “Preferred Re-
porting Items for Systematic Reviews and Meta-Analyses (PRISMA)
Flowchart” with some adjustments for the purpose of this study. Fig. 2
illustrates the number of references which were screened and excluded
at each stage.

4. Research findings

4.1. Types and theoretical frameworks of personal values in the hospitality
and tourism fields

Scholars in the hospitality and tourism fields have defined personal
values and examined the role of personal values based on the afore-
mentioned conceptualizations of personal values. Table 2 summarizes
the authors, research contexts, definitions of personal values, theore-
tical backgrounds and their measures, conceptual foundation and op-
erationalization, roles of personal values and main results.

The previous studies have used dimensions and measures of the
personal value construct to examine antecedents and consequences of
personal values. To do so, the prior research has been based on the
theoretical backgrounds established by several personal value scholars
in other fields. However, despite the common theoretical background,
several studies have employed different dimensions of the personal
value construct. For example, the works of both Kim et al. (2016) and Li
and Cai (2012) are based on Kahle (1983) personal value concept.
However, Kim et al. (2016) suggest dimensions of personal values such
as personal happiness, pursuit of a healthy life, fun and enjoyment,
reinforcement of social bonds through socializing, enhancement of
quality of life, self-satisfaction and achievement, maturity of religious
beliefs, and understanding of other cultures or countries, while Li and
Cai (2012) propose internal and external values as personal value di-
mensions. In their studies, the conceptualization of personal values
seems to be similar, but the operationalization and measures are totally
different from each other. The above studies did not describe how and
why they operationalized and employed each dimension of personal
values based on Kahle’s (1983) study.

In addition, although Xu and Fox’s (2014) study is based on Stern
and Dietz’s (1994) personal value concept, Xu and Fox (2014) consider
only ecocentric and anthropocentric values. According to Stern and
Dietz’s (1994) study, however, personal values are made up of three
distinct dimensions: egoistic, biospheric and social-altruistic. Surpris-
ingly, some studies tend to either omit or add dimensions of personal
values to their research contexts. For example, Frey and George’s
(2010) work uses only tradition and conformity as dimensions of per-
sonal values based on Schwartz’s (1992) value orientation theory. In
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Records identified thorough database searching from
ATR, CHQ, CIT, IJICHM, IJHM, JHTR, JTR, and TM (n = 843)

Keyword: Personal value
and Value orientation

Records screened (n = 46)

Records screened (n = 797)

Full-text articles assessed for eligibility (n =37) >

Full-text articles excluded due
to out of topic (n=9)

Studies included in synthesis (n =37)

Included Eligibility m Identification

Note. IJHM: International Journal of Hospitality Management

[JCHM: International Journal of Contemporary Hospitality Management

CHQ: Cornell Hospitality Quarterly
ATR: Annals of Tourism Research
JTR: Journal of Travel Research
TM: Tourism Management

JHTR: Journal of Hospitality and Tourism Research
CIT: Current Issues in Tourism

Fig. 2. A PRISMA Flowchart for Hospitality and Tourism Journals Adapted from Yang et al. (2017).

addition, Han (2015) considers the biospheric aspect of personal values
for his study by omitting the social-altruistic and egoistic dimensions of
personal values.

Another serious issue is that some of the previous studies have
conceptualized personal values with different aspects, such as the New
Ecological Paradigm (Jang et al., 2017; Park and Kim, 2014) and per-
sonal norms (Shin et al., 2018), which are not directly related to per-
sonal values. The New Ecological Paradigm has most often been used to
measure environmental concerns or environmental attitudes rather
than personal values within the green consumer behavior literature
(Y.K. Lee et al., 2014). Prior research in the consumer behavior context
has considered the New Ecological Paradigm as a consequence of per-
sonal values, and some studies in the hospitality and tourism fields have
agreed. For example, Kiatkawsin and Han (2017) consider biospheric,
altruistic and egoistic values determinants of the New Ecological
Paradigm. However, some studies in the hospitality and tourism arena
have used the New Ecological Paradigm to develop an environmental
value construct based on personal values (Jang et al., 2017; Park and
Kim, 2014). The New Ecological Paradigm cannot embrace all aspects
of personal values among individuals since it focuses mainly on in-
dividuals’ perceptions of the natural environment (Y.K. Lee et al.,
2014).

In conclusion, previous studies have adequately defined personal
values and empirically examined their antecedents and consequences in
the hospitality and tourism contexts. However, prior research has op-
erationalized different aspects of personal values even though they are
based on the same theoretical background. Furthermore, some studies
have focused on a particular aspect of personal values for their research
context (i.e., biospheric values for green hotels or ecotourism), and
have used measures that are not directly related to personal values.

4.2. The match between concept and operationalization of personal values

Based on the comparison of the conceptual foundation to the op-
erationalization of the personal value constructs in Table 2, this study
investigates how well they are conceptually and empirically matched.
As indicated in Table 3, only 19 % of the surveyed articles have pro-
posed all aspects of personal value dimensions according to the theo-
retical backgrounds (for example, Schwartz: Self-transcendence; Con-
servation; Self-enhancement; Openness-to-change) for data analyses.

However, approximately 70 % of the articles have selectively proposed
some dimensions of the personal value construct depending on their
research contexts or combined them with new dimensions based on the
empirical findings of the statistical approaches. The latter could be one
of the better approaches for identifying a new aspect for a particular
research context or population; however, it also should recognize that
this approach starts with a broad perspective of personal values instead
of adapting some viewpoints of the construct.

5. Discussion

According to the findings of this study, the hospitality and tourism
literature on personal values has been dominated by particular contexts
(e.g., pro-environmental behaviors and/or ecotourism contexts) rather
than general contexts, by the lack of a comprehensive literature review
of personal values, and by partial match or non-match between the
fundamental concept and operationalization of personal values de-
pending on the research contexts and statistical methods. Based on the
observed outcomes from the systematic literature review, this study
provides several recommendations for future studies on personal values
in the hospitality and tourism fields.

5.1. Extending personal values to various hospitality and tourism contexts

Much of the prior research in the hospitality and tourism fields in-
vestigated in this study emphasized certain contexts (i.e., especially
within the green and/or ecotourism contexts). As a result, the personal
value construct has not been applied to certain contexts in the hospi-
tality and tourism fields. Personal value scholars in other fields have
employed the personal value construct to explain the perceptions, at-
titudes and behaviors of a variety of target populations (Knafo and
Schwartz, 2003, for family behavior; Alkire, 2005, for social behavior;
Goodwin et al., 2004, for sexual behavior; Caprara et al., 2006, for
political behavior; Paryente and Orr, 2004, for religious behavior; Fegg
et al.,, 2005, for satisfaction from the provision of various services;
Arciniega and Gonzalez, 2005, for job satisfaction and work behavior;
Cohrs et al., 2005, for attitudes toward violence, fear and war; and
Lorena et al., 2007, for attitudes toward a variety of types of risk).
Personal value scholars have also referred to concrete theoretical
backgrounds to support their justification for applying the personal
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value construct to the various contexts. Although previous studies in the
hospitality and tourism fields have been based mainly on the value-
belief-norm theory, norm-activation theory, or means-end theory to
explain interrelationships between personal values and other variables,
some of them propose selective dimensions of personal values to in-
crease prediction power without appropriate theoretical justifications
(e.g., “The value of the VBN theory was measured with a short version
of Schwartz’s universal value scale. Among a total of 12 items, only four
items for biospheric value were used in this study, as previous studies
have confirmed that the biospheric value is the most important pre-
dictor of an individual’s environmental attitude.” Choi et al., 2015, p.
91). Thus, if future research in the hospitality and tourism fields aims to
extend the personal value theories to the research context, scholars
should consider a broad perspective of the personal value construct and
theories for applying personal value theories and dimensions to the
target population’s perceptions, attitudes and behaviors. As a re-
commendation, this study encourages future research to employ a
comprehensive approach rather than a selective one to avoid the mis-
understanding of the underlying theoretical backgrounds of personal
values and the impact of personal values on the selective contexts.

5.2. Deepening theoretical understanding

While most of the studies investigated in this study have sufficiently
operationalized and measured the dimensions of personal values based
on well-developed theoretical backgrounds, some of them have either
misused measures for the dimensions of personal values or omitted
certain aspects of personal values for their particular research context.
More seriously, their empirical findings tend to be different from each
other depending on the theoretical backgrounds of the personal values
(e.g., the impacts, dimensions and/or roles of personal values). Each
dimension of personal values is closely interrelated, but personal value
studies in the hospitality and tourism fields have been limited to the
justification of dimensions and measures of the personal value construct
(e.g., limitations of other measures for personal value dimensions).

Although prior research in the hospitality and tourism fields has
selected the RVS, LOV or SVS to divide and measure dimensions of the
personal value construct, there is no detailed justification for why they
employed these particular theoretical backgrounds, dimensions and
measures. In order to appropriately provide theoretical and managerial
implications based on the empirical roles of personal values, future
research needs to thoroughly conceptualize and operationalize the
personal value construct from broad perspectives by focusing on the
evolution of the theoretical background of personal values. This re-
commendation offers several research opportunities in deepening the
understanding of the concept, dimension, measure and role of personal
values within the hospitality and tourism fields. Future studies could
explore and compare every dimension’s (or measure’s) explanation
powers when predicting a target population’s particular attitudes and
behaviors to find out the best dimensions (or the best measures) for
personal values. In addition, future research could compare each hos-
pitality and tourism study’s theoretical backgrounds of personal values
to discover the best theoretical background for personal values. For
now, this study indicates that prior hospitality and tourism studies on
personal values remain at a relative surface level. An examination into
the theoretical development of personal values and hospitality in the
tourism industry is needed to deepen the extant understanding of the
personal value construct.

Some of the surveyed articles have conceptualized personal values
as cultural values (Lee and Sparks, 2007; Reisinger and Mavondo,
2004). Cultural values are abstract concepts of what a society considers
to be desirable and are shared by members within the society (Williams,
1970). Cultural values encourage people to pursue broad goals, which
are right and good, and serve as critical factors distinguishing societies
and/or cultures (Hofstede, 2001; Roccas and Sagiv, 2010). However,
personal values are associated with decisions shaping individuals’ social
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Table 3
Match between the conceptual foundation and operationalization of personal
values in the surveyed articles.

Personal value concept The conceptual foundation and operationalization of

personal values

Match® Partial match” Non-match®

Kluckhohn & Strodtbeck’s 1

(1961)
Rokeach’s (1973) 1 4
Kahle’s (1983) 1 3
Mitchell’s (1983)
Schwartz’s (1992) 3 7 1
Stern & Dietz’s (1994) 2 5
Others’ 6 3
Total 7 (19 %) 26 (70 %) 4 (11 %)

@ using all aspects of personal value dimensions.

" using some aspects of personal value dimensions combined with other di-
mensions focusing on the research context.

¢ different aspects of personal value dimensions from the conceptual foun-
dation.

and personal lives (e.g., daily behaviors and career choices). Individuals
go through the processes to decide their behaviors which are influenced
by personal value, and a culture where individuals operate and interact
with each other affects these processes. Compared to cultural values,
personal values guide individuals’ ways of selecting actions, evaluating
events and others, and explaining their evaluations and actions as de-
sirable goals (Rokeach, 1973; Schwartz, 1992). Thus, it is critical to
note that although members of the same society share significant values
(i.e., cultural value orientation), they vary considerably in their per-
sonal value hierarchies (i.e., personal value system) (Roccas and Sagiv,
2010). In other words, cultural values may: (1) influence the formation
of personal values of individuals within the same society, and/or (2)
moderate the influences of personal values on the individuals’ attitudes
and behaviors (Roccas and Sagiv, 2010; Schwartz et al., 1997). To
better explain how values determine individuals’ attitudes and beha-
vior, the two value levels (cultural vs. personal) must be distinguished
from theoretical and empirical perspectives in future studies.

6. Conclusion and limitations

This study conducted a systematic review of previous studies in the
hospitality and tourism fields due to the different operationalizations
and dimensions of personal values as well as inconsistent influences of
personal values on individuals’ attitudes and behaviors. This study
demonstrated that there were 37 studies with an emphasis on personal
values in top-tier journals, and how they defined, operationalized and
investigated dimensions of personal values. While previous studies have
focused on the antecedents and consequences of personal values, they
have referred to various concepts of personal values established by
other scholars in different fields. In addition, prior research has oper-
ationalized various dimensions of personal values to investigate their
impact on individuals’ attitudes and/or behaviors. Due to the lack of a
literature review on personal values, some studies have provided the
definitions of personal values proposed by previous scholars and then
operationalized dimensions of personal values without any justification
of why they employed the particular dimensions and measures (e.g.,
limitations of other dimensions and/or measures of personal values). In
addition, some studies have considered certain parts of personal values
for their research contexts (e.g., the biospheric value for green hotels
and ecotourism). For research that has examined an individual’s pro-
environmental attitudes and behaviors, for example, every aspect of
personal values needs to be considered for all research contexts. Future
research should use caution when investigating the dimensions and
influences of personal values to appropriately predict individuals’
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attitudes and behaviors within the hospitality and tourism contexts. To
do so, further examination should be conducted to explore the appli-
cation of personal values by other hospitality and tourism studies via a
wider range of systematic literature review.

Considering that personal values are more stable than other psy-
chological constructs (Kiatkawsin and Han, 2017; Y.K. Lee et al., 2014),
the hospitality and tourism fields may also employ the personal value
construct to formulate a psychological process to predict their target
population’s attitudes and behaviors. According to previous studies,
personal values have already been considered as determinants of mo-
tivation (Thrane, 1997), satisfaction and recommendation regarding a
special event (Hede et al., 2005), and environmental concerns and
willingness to accept economic sacrifices to protect the environment
(Hedlund, 2011). Prior research aims to establish a process to anticipate
psychological constructs and/or behaviors among target populations
within particular research contexts. Thus, it is critical to thoroughly
conceptualize and operationalize the personal value construct when
conducting an empirical study. While this study did not provide a
comprehensive literature review of personal values embracing all per-
sonal values studies in the hospitality and tourism fields, the review
results may offer a direction for applying personal values to future re-
search in these domains with a broader view of the concept.

Due to a systematic review’s selective, observational, and retro-
spective nature, this study has several limitations (Petticrew and
Roberts, 2006). In addition to the personal value theory, the personal
value construct has been used to partially explain other theories (e.g.,
congruity theory and person-environment fit). However, during the
data-modification process, several studies that were unrelated to this
study’s interest were removed. Consequently, previous studies that used
personal values to explain their theoretical backgrounds, which were
not directly related to personal value theory, may have been over-
looked. Future research needs to consider other theoretical back-
grounds related to personal values when conducting a broader sys-
tematic review of literature in the hospitality and tourism fields.
Furthermore, the search keywords used in this study (i.e., personal
values and value orientation) were limited to the personal value con-
struct by prior literature. Future review needs to include each personal
value scholar (e.g., Rokeach, Schwartz, Stern, etc.) and each dimension
of personal values (e.g., self-transcendence, conservation, openness to
change and self-enhancement) as the search keywords to embrace ad-
ditional studies examining the role of personal values in their research
contexts and to compare the results with those of this study.

Despite the above limitations, this study is the first systematic lit-
erature review paper specifically within the hospitality and tourism
fields. This study has depicted the definitions and operationalizations of
personal values and provided a direction for future studies in the fields
to appropriately formulate a psychological framework. Considering the
growing need for personal values in the hospitality and tourism fields,
this study reviewed previous studies focusing on personal values in the
fields and then illuminated several issues that should be resolved by
future research.
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